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T ] — WESTPORT, Connecticut (AP) --
Politics Raquel Lucas is spending a
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o small fortune on her senior prom. ‘f
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Her dress cost $250; her shoes were - =l
insensitive...

$100; and there was $60 for a bottle of
Christian Dior's J'adore, her favorite
Entertainment perfume. A trip to the beauty salon will
Travel cost $70, the limo is $50 a person, and it
| Education will cost $90 just to get in the door.

Special Reports

Lucas, 18, who attends Staples High
School in Westport, Connecticut, expects
to pay more than $700 by the time the
evening is over.

m "It's totally worth it!" said Lucas, who got a

Video part-time job at a clothing store to help Raquel Lucas shops for her prom in
pay for the June 6 event. "How can you Stamford, Connecticut.
put a price tag on a lifetime of memories?"
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Proms are a huge business, estimated to Stg TOOIS .
Web CNN.com bring in $2.7 billion in revenue for Sy SVETHIS (@EIBMAILTHIS
I purveyors of dresses, shoes, lingerie, @S PRINT THIS (@37 MOST POPULAR

: criAncen sy | €@meras, film, beauty supplies and salon
Cooale services. Teens also rent limousines and
8 hotel rooms and plan after-prom parties.

Almost 20 million students will attend proms this year, with the average 17-year-old
spending $638, or more than $1,200 per couple, according to research by Conde
Nast, which publishes Your Prom and Modern Bride magazine.
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66 It's totally worth it! industry," said Wendy Liebmann, a retail - "

y . analyst at WSL Strategic Retail. "And right w—
How can you put a price now, it's booming."

tag on a lifetime of Ultra close,

"It's definitely become a reliable, growing

. Retailers are pouring millions of dollars p
memories? 93 . into prom advertising. Magazines such as Ultra comfortable...
-- Raquel Lucas, high school Your Prom, Seventeen magazine's prom Guaranteed!
SCiion issue, and YM magazine's special prom
book attract millions of readers.

"The prom is recession-proof," said Antonia van der Meer, editor-in-chief of Your
Prom, which is published every January. "Even with the war on terror and the war in
Iraq, people go to the prom. It's a feel-good event, and right now people need to feel
good."

Your Prom says that of its 5.2 million readers, 55 percent have part-time jobs, earning
an average $4,651 a year. Overall, teens spent $172 billion in 2001, with nearly half
going toward clothing, jewelry and beauty products, according to Conde Nast
research.






